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HOAT DONG XUC TIEN THUONG MAI VA AU TU

ITPC - co quan chuyén trach xuc tién thuong mai

va dau tu cua UBND Thanh phé H6 Chi Minh

Trung tam Xuc ti€n Thuong mai
va Pau tu Thanh phd H6 Chi Minh
(ITPC) la don vi su nghiép cong lap
thuoc Uy ban nhan dan Thanh phé
Ho6 Chi Minh.

Trung tam thuc hién chic nang
tham muu cic chuong trinh, ké&
hoach vé xuc tién thuong mai, xuc
tién dau tu; tham muu cic chuong
tinh hé trg, chinh sich khuyén

khich xu4t khiu, thu hut dau tu nudc
ngoai vao Thanh phé va dau tu cua
doanh nghiép Thanh phdé ra nudc
ngoai va vao cac dia phuong khdc,
cdc giai phdp cai thién moi truong
dau tu kinh doanh ctia Thanh phg;
t6 chuc thuc hién cic chuong trinh,
hoat dong xuc ti€n thuong mai va
dau tu caa Thanh phd; hé trg, tu
van cho nha dau tu, doanh nghiép

vé chinh sach, phdp ly va cac thu tuc
hanh chinh lién quan dén dau tu,
thuong mai; dau méi ti€p nhan,
diéu phéi va hd trg, gidi quyét thdo
g6 kho khan, vuéng mic ctia nha
dau tu, doanh nghiép trong qua trinh
hoat dong trén dia ban Thanh phg;
cung cap cdc dich vu sy nghiép cong
trong linh vuc xuc tién thuong mai,
dau tu va hé trg doanh nghiép.

(Trich theo Quyét dinh 2169/QDP-UBND ngay 26/5/ 2025 ciia UBND TP.HCM)

ITPC - A specialized agency for investment and

trade promotion under the Ho Chi Minh City
People’s Committee

Investment and Trade
Promotion Centre of HCMC (ITPC)
is a public service unit under the Ho
Chi Minh City People’s Committee.

ITPC is responsible for advising
investment and trade promotion
programs proposing
supporting programs, export incentive
policies, attracting foreign investment
into the city and promoting outbound

and plans;

investment by municipal enterprises
to other localities and overseas,
recommending solutions to improve
the city’s investment and business
environment.

Additionally, ITPC
implements the city’s investment
and trade promotion programs;
provides consultancy and support
to investors, enterprises regarding

policies, legal frameworks and
administrative procedures relating
to investment, trade; serves as a
focal point to receive, coordinate
and resolve faced by
investors, operating
in the city; and delivers public
services in the field of trade and
investment promotion, as well as

enterprise support.

issues
enterprises

(Extracted from Decision No.2169/QD-UBND dated on May 26, 2025 issued by the HCMC People’s Committee)
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Thu tda soan

Quy ban doc than mén!

Viét Nam va Indonesia - hai dau tau phat trién nang
dong trong khu vuc ASEAN - dang budc vao giai doan
hgp tdc sau rong véi nhieu tiem nang but phd. Ké tu khi
hai nudc thiét 1ap quan hé Bdi tdc Chién lugc nam 2013,
quan heé song phuong da phét trién manh mé trén hau
hét cac linh vuc, dac biét la thuong mai va dau tu. Trong
Tuyén bg chung thiang 3 nim 2025, T6ng Bi thu To Lam
va Téng théng Prabowo Subianto da théng nhdt muc tiéu
nang kim ngach thuong mai song phuong lén 18 ty USD
vao nam 2028, thé hién quyét tam dua hgp tac kinh t€
Viét Nam - Indonesia 1én tam cao mdi.

Vi vi tri chién lugc, dan s6 tré va thi truong tiéu dung
hon 270 triéu dan, Indonesia hién 1a mot trong nhiing doi
tac thuong mai I6n nhdt ctia Viet Nam trong ASEAN, va la
ctia ngo két ndi vao thi trudng Hoi gido toan cau. Ngugc
lai, Viet Nam dang khing dinh vi thé la diém dén dau tu
hdp dan cua doanh nghiép Indonesia nhd moi truong dau
tu 6n dinh, nang luc san xudt - xudt khdu manh, cung he
thong cac hiép dinh thuong mai tu do (FTA) toan dién va
da dang nhu ASEAN, CPTPP va RCEP.

Trén tinh than do, Ban tin ITPC xudt ban s6 song
ngti vdi chu dé “Viét Nam - Indonesia: Hop tac & Phat
tri€én” nham mang dén géc nhin toan dién vé quan hé
hop tdc thuong mai - dau tu Viét Nam - Indonesia, cap
nhat xu huéng hoi nhap khu vuc ciing nhu gidi thiéu moi
truong dau tu nang dong cdia Thanh phé H6 Chi Minh -
trung tam kinh t€ I6n nhat Viét Nam.

Tran trong gidi thiéu cung ban doc.

Ban tin ITPC

From the Editor

Dear Readers and Investors!

Vietnam and Indonesia - two dynamic growth engines
in ASEAN region - are entering a new phase of deepened
cooperation with great potential for breakthrough growth.
Since the Strategic Partnership was established in 2013,
both countries’ bilateral relations have flourished in most
areas, especially in trade and investment. In the Joint
Statement issued in March 2025, General Secretary To
lam and President Prabowo Subianto agreed on the goal
of boosting the bilateral trade volume to USD 18 billion
by 2028, reflecting the determination to elevate their
economic cooperation to a new height.

With its strategic location, young population and
consumer market of 270 million people, Indonesia has
been one of the largest trading partners of Vietnam within
ASEAN, serving as a gateway to the global Mulism market.
In return, Vietnam has affirmed itself as the attractive
investment destination for Indonesian enterprises thanks to
its stable investment environment, strong manufacturing
and export capacity, together with a comprehensive and
diverse network of FTAs such as ASEAN, CPTPP and RCEP.

With that in mind, ITPC Newsletter proudly presents
this bilingual special edition themed “Vietnam - Indonesia:
Cooperation and Development”. It aims to offer an overall
insight of the trade and investment relations between Vietnam
and Indonesia, update readers on regional integration trends,
and introduce HCMC’s dynamic investment environment
- the country’s leading economic hub.

We are pleased to share this edition with you.

ITPC Newsletter

INVESTMENT AND TRADE PROMOTION CENTRE OF HCMC
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Moi tham du Poan doanh nghiép TP.HCM
tai Trién 1am Sial Interfood 2025

ung tam Xuc ti€n Thuong

mai va Pau tu Thanh phd

(ITPC) t6 chic Cum gian

hang Viét Nam va doan
doanh nghiép tham gia két ndi giao
thuong véi nha phan phéi, nhap khiu
qudc t€ va Indonesia tai Trién lam Sial
Interfood 2025 nham hé trg doanh
nghiép ctia Thanh phd trung bay, gidi
thiéu sdn phdm tiéu biéu va két néi
giao thuong véi nha nhap khdu quéc
té tai chuong trinh.

Trién lam Sial Interfood 2025
tai Indonesia 1a mot trong nhing
su kién trién lam qudc t€ 16n nhat
khu vic Pong Nam A trong linh
vuc thuc phdm, do uéng, nguyén
lieu, phu gia va thi€t bi ch& bién
thuc phdm. Nim 2024, Trién lam
Sial Interfood tap trung hon 1.200
doanh nghiép tham gia trién lam,
thu hut 90.000 lugt khach tham
quan dén tu 30 qudbc gia. V4i két
qua tich cuc nhu trén, ITPC tran
trong kinh mdi Quy doanh nghiép
tham du chuong trinh véi thong tin
cu thé nhu sau:

% Thaoi gian: Tu ngay 12 dén ngay
15 thdng 11 ndm 2025 (04 ngay).

< Dia diém: Trung tam Trién lam
Jakarta International Expo (JIExpo)
Kemayoran, Jakarta, Indonesia.

% Qui mo va nganh hang:

-Quy mo: Gian hang chung du
kién 54m>.

-Doanh nghiép mdi tham gia:
Khoang 15 - 20 doanh nghiép Thanh
phd H6 Chi Minh san xudt va kinh
doanh trong cac linh vuc nhu: hai
san, do udng, thuc phdm dong hop,
banh keo, thuc phdm chay, dugc
phdm, luong thuc - thuc phdm, det
may, cham séc stc khoe - sic dep,
tha cong my nghé va cac nganh dich
vu khéc; sdn pham va dich vu dap

tng tiéu chudn Halal. Yéu cau san
phdm tham gia trung bay, trién lam
la sdn phdm da xudt khdu hoic c6
tiem ning xudt khdu, 12 sdn phdm
tieu biéu, c6 chdt lugng, thuong hiéu
uy tin ctia doanh nghiép Thanh phd
H6 Chi Minh, truy xudt nguon goc ro
rang, uu tién cac san phdm dat tiéu
chudn Halal va dat cdc ching nhan
qudc té khac.
% Doi tugng tham gia:

- Doanh nghiép Thanh ph6é Ho
Chi Minh ¢6 nang luc san xudt va
xudt khdu san phdm luong thuc, thuc
phdm,... va c6 gidy ching nhan ding
ky kinh doanh do S Ké& hoach va
Pau tu Thanh phé H6 Chi Minh cap.

-Uu tién cdc doanh nghiép sin
xudt ctia Thanh phd c6 sin phdm
dugc xdc dinh la san phdm cong
nghiép cha luc va san phdm cong
nghiép titm ning cda Thanh pho
Ho6 Chi Minh giai doan 2025 - 2030,
doanh nghiép dat cic danh hiéu
Thuong hiéu Vang Thanh phg,...

+ Chi phi tham gia:

a) Chi phi doanh nghiép dugc
hé trg theo quy dinh Nha nudc: Chi
phi thué mat bang; chi phi thiét k&,
thi cong, dan dung, trang tri tong thé
khu trung bay va gian hang ctia doanh
nghiép Thanh phé tai Hoi chg. Muic
hé trg theo Thong tu s6 171/2014/
TT-BTC ngay 14 thdng 11 nam 2014
ctia Bo Tai chinh thong qua Ngudn
ngan sach cuda ITPC.

Luu y: Méi doanh nghiép tham
gia chuong trinh dugc hé trg trung
bay o1 vi tri trong Cym gian hang
Thanh phé H6 Chi Minh.

b) Chi phi doanh nghiép tu chi
tra khi tham gia chuong trinh:

-Chi phi quan ly tham gia
chuong trinh trung bay va ké néi giao
thuong trong khong gian chung: 5
trieu dong/doanh nghiép (da bao
gom VAT).

- Tu chi tra cdc chi phi lién quan
dén nhan sy ctia doanh nghiép nhu:
xudt nhap canh, vé mdy bay, an, &, di
lai, phién dich; chi phf lién quan dén
hang hoa nhu: cic loai thu€ vé hang
hda, chi phi gti hang,...

% Ho6 so diang ky tham gia
chuong trinh:

- Phi€u Bang ky tham gia.

- Gidy chtng nhan dang ky kinh
doanh cia doanh nghiép (photo,
dong ddu cua don vi).

-Thong tin cdc san phdm tham
gia trién 1am, quang ba.

- Cédc hd so cong bg, ching nhan
dat dugc cua tung san phdm tham
gia, chung minh doanh nghiép va
san phdm thuoc déi tugng tham gia
chuong trinh.

- Phi€u bdo cdo két qua (gui vé
ITPC ngay khi két thuc chuong trinh).

Trung tam Xuc ti€n Thuong
mai va Dau tu Thanh ph6 (ITPC) xin
thong bdo va kinh mai Quy doanh
nghiép dang ky tham gia.

Phong Dich vu va Hé trg doanh nghiép - ITPC
Bia chi: 92 - 96 duong Nguyén Hué, phuong Sai Gon, TP.HCM.
Chi Thuy Trang - Chuyén vién Phong Dich vu va Hé trg doanh nghiép

bién thoai: 0903 367 567
Email: tranglt@itpc.gov.vn

Website: http://itpc.hochiminhcity.gov.vn
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nvestment and Trade Promotion Centre of Ho

Chi Minh City (ITPC) is organizing the Vietnam

Pavilion and leading a business delegation to

Sial Interfood 2025, where they will engage with
distributors as well as international and Indonesian
importers. It aims to facilitate the HCMC enterprises
to showcase and promote signature products,
networking with global importers.

Sial Interfood 2025 in Jakarta is one of the largest
international exhibitions of food & beverage products,
ingredients, additives and food processing equipment in
South East Asia. In 2024, Sial Interfood attracted nearly
1,200 exhibitors and 90,000 visitors from 30 countries.
Building on these prositive results, ITPC is honoured to
invite your esteemed enterprises to join the program with
details as follows:

+« Time: November 12 - 15, 2025 (4 days).
% Location: Jakarta Expo (JIExpo),
Kemayoran, Jakarta, Indonesia.
+« Scale and sectors:
- Scale: a shared pavilion of 54 sqm.
about 15 - 20 HCMC
enterprises operating in sectors such as: seafood, beverage,
canned food, products,
pharmaceuticals, agricultural products, textiles and garments,
health and beauty care, handicraft, and other services;
products and services compliant with Halal standards.
Showcased products should already be exported or have
strong export potential. They must represent key products of
HCMC, be of high quality products under reputable brands,
and have transparent traceability. Priority is given to Halal-
certified and other internationally certified products.
% Participants:
- HCMC enterprises with proven capacity to produce
and export food and foodstuffs, and holding a valid

and

International

- Participating enterprises:

confectionery,  vegetarian

Enterprise Services and Support Department - ITPC
Address: 92 - 96 Nguyen Hue Street, Sai Gon Ward,
Ho Chi Minh City

Contact: Ms. Thuy Trang - Officer, Business Services
and Support Division

Tel: +84 903 367 567 Email: tranglt@itpc.gov.vn
Website: http://itpc.hochiminhcity.gov.vn

Invitation to join the HCMC business
delegation to Sial Interfood 2025

InterFOOD

INSPIRE FOOD BUSINESS

12 - 15 November 2025

JIEXPO, Kemayoran Jakarta - Indonesia

AY
/‘(33 COME ZPOSIUM
[KRTS T RS

Business Registration Certificate issued by the HCMC
Department of Planning and Investment.

- Priority will be given to HCMC enterprises whose
products are recognized as the city’s key and potential
industrial products for the period of 2025-2030, as well as
to winners of the HCMC Gold Brand Award.

+« Participation Costs:

a) Costs covered by State regulations: These include
booth rental, design and construction, overall setup and
decoration of the Ho Chi Minh City pavilion and booths at
the fair. Support is provided under Circular No. 171/2014/
TT-BTC dated November 14, 2014 by the Ministry of
Finance, funded by ITPC’s budget.

Note: Each enterprise will be supported with one
booth within the Ho Chi Minh City Pavilion.

b) Costs borne by enterprises:

Program management fee for participation in the
exhibition and business-matching activities within the
common space: VND 5 million (about USD 190) per
enterprise (VAT included).

Other expenses related to company personnel, such as
immigration procedures, air tickets, meals, accommodation,
transport, interpreters; as well as costs related to goods,
including taxes, shipping, and related services.

++ Application Dossier:

- Registration Form.

- Business Registration Certificate.

- Information on products to be exhibited and promoted.

- Relevant product declarations and certificates, proving
eligibility of the enterprise and products for the program.

- Post-event Report Form (to be submitted to ITPC
immediately after the program).

The Investment and Trade Promotion Centre of Ho
Chi Minh City (ITPC) respectfully announces and invites
your esteemed enterprises to register for participation.

INVESTMENT AND TRADE PROMOTION CENTRE OF HCMC
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ITPC phai hop ta chic Hei thao “Co hoi vang til Bat dong san Cong nghiep TP.HCM" vao thang 7/2025. (ITPC co-organized the seminar “Golden

Opportunities from HGMCG's Industrial Real Estate”.)

TP.HCM - Biém dén dau tu
chién lucc tai Viét Nam
Vi thé€ qudc gia va lgi thé nhan luc

Tai sy kién “Ban tron doanh nghiép gitia Singapore
va Thanh phd Ho6 Chi Minh” t6 chuc tai Singapore ngay
28/8, ba Cao Thij Phi Van, Phé Gidm d6c Trung tam Xuc
tién Thuong mai va Pau tu TP.HCM (ITPC), nhdn manh
nhting tieém nang va Igi thé€ canh tranh cta Viét Nam noi
chung va TP.HCM n¢i riéng. Viét Nam dugc danh gia la
diém dén chién lugc 6 Bong Nam A véi dan s6 hon 101
triéu ngudi, trong dé khoang 70% dang trong do tudi lao
dong - mot lgi thé dai han vé ngudn nhan luc. Nén kinh t&
ti€p tuc duy tri tdng truéng 6n dinh; ndm 2024 dat 7,09%
GDP, lam phat dugc kiém soat va thuong mai qudc t€
tang manh. Viéc ky két 17 hiép dinh thuong mai tu do véi
hon 60 d6i tdc da mdé rong co hoi ti€p can thi trudng nudc
ngoai cho doanh nghiép, trong khi cic nd luc cdi cach
hanh chinh va chinh sach uu dai ti€p tuc ciing cd niém tin
ctia nha dau tu.

TP.HCM - dau tau kinh té€ va ha tang
két noi

Trong buc tranh chung d6, TP.HCM néi lén nhu
dau tau kinh té& cta ca nudc, déong gop hon 24% GDP véi
GRDP trén 115 ty USD. Sau khi md rong dia gidi hanh

TRUNG TAM XUC TIEN THUONG MAI VA BAU TU TP.HCM

HCMC - A Strategic Investment
Destination in Vietnam

National Position and Human Resource
Advantages

At the Business Roundtable between Singapore and
Ho Chi Minh City organized in Singapore on August 28,
Ms. Cao Thi Phi Van, Deputy Director of Investment and
Trade Promotion Centre of HCMC (ITPC), emphasized
the potential and competitive strengths of Vietnam in
general and HCMC in particular. Vietnam is regarded as a
strategic destination in South East Asia with a population
of over 101 million, about 70% of whom are of working-
age - a long-term advantage in human capital. The
economy maintains stable growth, achieving GDP growth
of 7.09% in 2024, with inflation kept under control and
robust expansion in international trade. The signing of 17
free trade agreements with over 6o partners has broadened
market access opportunities for foreign enterprises, while
ongoing administrative reforms and preferential policies
continue to strengthen investor confidence.

HCMC - a driving force of the economy
with integrated infrastructure

In that overall landscape, HCMC has emerged as an
economic locomotive of the country, accounting for over



chinh 1én 6.772 km?, thanh ph6 c6 dan s6 gan 14 triéu
nguai, tao nén tang cho quy mo thi truéng noi dia 16n va
luc lugng lao dong doi dao. TP.HCM khong chi la trung
tam tai chinh, dich vu va d6i mdi sang tao, ma con lién
két chat ché vdi cdc th€ manh cua vung kinh té€ trong
diém phia Nam - tii cong nghiép ché bién, ché tao tai
Binh Duong dén cing bién nudc sau va ning lugng 6 Ba
Ria - Ving Tau. Hé théng ha tang logistics, cang bién va
khu cong nghiép dong bo hién la mot trong nhiing yéu
t6 quan trong thu hut dau tu dai han; hién thanh phé cé
hon 400.000 doanh nghiép hoat dong, la ngudn déi tac
doi dao cho nha dau tu nudc ngoai.

Co ché chinh sach va dinh hudng thu hut
dau tu

Phét biéu tai Hoi thdo “Co hoi vang tu Bt dong
san Cong nghiép TP.HCM” do ITPC t6 chuc vao ngay
17/7/2025, ba Cao Thj Phi Van khing dinh moi trudng
dau tu tai TP.HCM dang ngay cang 6n dinh va thong sudt
nhd viéc trién khai manh mé cac co ché, chinh sach dic
thit. NGi bat c6 Nghi quyét s6 98/2023/QH15 cia Québc
hoi, cung vdi cdc nghi quyét quan trong vé khoa hoc -
cong nghe, d6i mai séng tao, chuyén d6i s6 va hoi nhap
qudc té€, cung nhu cac quyét sach vé xay dung phdp luat
va phét trién kinh t€ tu nhan (trong d6 c¢6 Nghi quyét s6
57-NQ/TW; Nghi quyét s6 59-NQ/TW ngay 24/01/2025;
Nghi quyét s6 66-NQ/TW ngay 30/04/2025; Nghi quyét
s6 68-NQ/TW ngay o04/05/2025). Nhd do, Thanh phd
hudng téi thu hut manh hon cdc linh vuc ¢ ham lugng
tri thuic va cong nghé cao nhu san xudt thong minh, tri tué
nhan tao, ban dan, cong nghé sinh hoc, do thj théng minh
va cdc gidi phdp xanh - bén ving.

Khu ché xuat, khu céong nghiép: quy
hoach, muc tiéu va dinh huéng phat trién
bén ving

Cang trong su kién trén, ong Tran Viét Ha, Pho
truéng Ban Quan ly Cic khu ché xudt va cong nghiép
TP.HCM, cho biét sau sdp nhap, TP.HCM hién c6 66
khu ché xudt va khu cong nghiép véi téng dién tich hon
27.000 ha. Theo quy hoach tam nhin dén nim 2050,
Thanh phé dat muc tiéu mé rong Ién 105 khu ché xudt,
khu cong nghiép véi tong dién tich quy hoach hon 49.000
ha, khing dinh vi thé 1a trung tam cong nghiép hang dau
qudc gia.

Trong giai doan 2025 - 2030, cdc khu ché xudt va
khu cong nghiép TP.HCM dat muc tiéu thu hut dau tu dat
khoang 20 - 21 ty USD; sudt dau tu binh quan udc dat 8 -

(Xem tiép trang 18)

INVESTMENT & TRADE PROMOTION CENTRE

24% of the national GDP with a GRDP exceeding USD 115
billion. After administrative boundary expansion to the
area of 6,772 square kilometers, the city has a population
of nearly 14 million, laying the groundwork for large
domestic market scale and abundant workforce. HCMC
is not only a hub for finance, services and innovation, but
also strongly linked to Southern Key Economic Region’s
strengths, such as processing and manufacturing industries
in Binh Duong, deep-sea ports and the energy sector in
Ba Ria - Vung Tau. The synchronized system of logistics
infrastructure, seaports and industrial zones is one of the
essential factors to attract long-term investment. The city
currently has over 400,000 operating enterprises, a rich
pool of potential partners for foreign investors.

Investment

Policy Mechanisms and

Orientation

Speaking at the seminar “Golden Opportunities
from HCMC’s Industrial Real Estate” organized by ITPC
on July 17, 2025, Ms. Cao Thi Phi Van affirmed that Ho
Chi Minh City’s investment environment is becoming
increasingly stable and transparent, driven by the strong
implementation of special mechanisms and policies.

SPEECH ABOUT INVESTMENT
ENVIRONMENT IN HCMC

Ba Cao Thi Phi Van, PGB ITPC, phat biéu tai Hoi thao “Co hoi vang tu Bat
dong san Cong nghiép TP.HCM". (Ms Cao Thi Phi Van, Deputy Director
of ITPG, speaking at the seminar “Golden Opportunities from HCMC's
Industrial Real Estate”.)

Among the highlights is Resolution No. 98/2023/
QH15 of the National Assembly, along with key
resolutions on science and technology, innovation, digital
transformation, and international integration, as well as
policies on legal development and private sector growth
- including Resolution No. 57-NQ/TW, Resolution No.
59-NQ/TW (dated January 24, 2025), Resolution No. 66-

(Tbc on page 18)
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Tiém nang hop tac thuong mai - dau tu
Viet Nam - Indonesia: Huong toi muc tiéu
18 ty USD nam 2028

6i quan hé thuong
Viet
Indonesia

Nam -
dang
chung kién sy phat

trién vugt bac véi nhing con s6
dn tugng. Theo du liéu tu Phong
Thuong mai Indonesia tai Viét Nam,
Viét Nam hién la d6i tdc thuong mai
ASEAN [6n thud tu cta Indonesia,
trong khi Indonesia x€p thu hai trong
thuong mai véi Viét Nam. Theo s6
liéu chinh thuc tu Trade Map (ITC),
kim ngach thuong mai song phuong
da dat 16,7 ty USD nam 2024, tang
manh ti muc 14,1 ty USD nam 2022
va 13,8 ty USD nam 2023. Viéc hai
nudc nang cdp quan hé 1én Daoi tac
Chién lugc Toan dién vao thdng
3/2025 dad tao nén tang ving chic

mai

cho muc tiéu dua kim ngach thuong
mai [én 18 ty USD vao nam 2028.
Muc tiéu nang kim ngach thuong
mai song phuong 1én 18 ty USD vao
nam 2028 - dugc Téng Bi thu T6 Lam

va Téng thong Indonesia Prabowo
Subianto xdc nhan trong Tuyén bdo
chung vao thing 3/2025.

Thuong mai Viét Nam -
Indonesia tang truéng manh

Theo du liéu Trade Map, kim
ngach xudt khdu cta Viét Nam sang
Indonesia lién tuc ting: tu 4,53 ty
USD nam 2022 Ién 5,08 ty USD nam
2023 (+12,1%) va dat 6,18 ty USD
nam 2024 (+21,7%). Ty trong xudt
khdu cing mé rong tu 1,22% lén
1,53%, cho thdy Indonesia ngay cang
quan trong véi kinh t€ Viét Nam.

O chigu ngugc lai, nhap khdu tu
Indonesia dat 9,62 ty USD nam 2022,
gidm con 8,73 ty USD nam 2023 trudc
khi phuc hoi lén 10,5 ty USD nam
2024 (+20,2%). Viet Nam van tham
hut thuong mai, nhung muc tham hut
bién dong tu 5,09 ty USD xudng 3,65
ty USD roi ting nhe lén 4,38 ty USD.

Két nai giao thuong giiia doanh nghiép 2 nudc tai Hoi thao “Trién vony Xic tién thuong mai
Indonesia — Viet Nam nam 2024 do ITPC phéi hop td chiic. (Business networking between
enterprises from both countries at the seminar “Prospects for Indonesia — Vietnam Trade

Promotion 2024", co-organized by ITPC.)
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Veé co cdu, mdy moc dién va thiét
bi (HS 85) dan dau xudt khau véi 828
trieu USD nam 2024, chiém 1% thi
phan. Bdng chu y nhdt la ngt c6c
(HS 10, cht yéu gao) vdi kim ngach
756 triéu USD, tang trudng ky luc
+132%/nam giai doan 2020 - 2024,
chiém 14% thi phan nhap khdu ngt
c6c ctia Indonesia.

O chieu nhap khau, nhién lieu
khodng (HS 27) van théng tri véi
2,53 ty USD nam 2024, ting truéng
6n dinh +30%/nam, chiém 9% téng
nhap khdu nhién liéu cia Viet Nam.

Thuc t€ nay cho thdy nong nghiép
Viét Nam dang c6 Igi thé canh tranh 16
rét tai Indonesia, dong thsi md ra co
hoi dé cong nghiép va nang lugng khai
thac titm nang hgp tac sau rong hon.

Hogp tac dau tu da chiéu
Viét Nam - Indonesia

Nam 2024 dinh ddu budc
ngodt trong dong vén dau tu cua Viét
Nam sang Indonesia. Phong Thuong
mai Indonesia tai Viét Nam cho thdy
Viét Nam hién ¢6 ¢6 123 du an dau
tu tai Indonesia. Theo Cuc Pau tu
nudc ngoai (BO K& hoach va Pau tu),
Indonesia da trg thanh diém dén dau
tu 16n thu hai cta Viét Nam véi 137,6
trieu USD, chiém 20,7% téng vén
dau tu ra nudc ngoai, tang vot 227
[an so véi nam 2023.

Trong téng von dau tu ra nudc
ngoai 664,8 trieu USD nam 2024 (tang
57,7% so vGi 2023), Indonesia chi xép
sau Lao (191,5 triéu USD, 28,8%). Bay
la budc tién dang chu y bdi nam 2023
Indonesia gan nhu khong ghi nhan von
dau tu tu Viet Nam.

(Xem tiép trang 10)
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Ong Tréan Pha Lii, Giam doc ITPC phat biéu tai Hoi thao “Thic day hop tac qudc té trong Nganh Cong nghiép Halal gitia Viét Nam va Indonesia”
do ITPC phéi hop to chic vao thang 4/2025. (Mr. Tran Phi Li, Director of ITPC, delivering remarks at the seminar "Promoting International
Cooperation in the Halal Industry between Vietnam and Indonesia”, co-organized by ITPG in April 2025.)
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Investment
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Indonesia Trade and
Cooperation

Potential:

Targeting USD 18 billion by 2028

e trade relations between Vietnam and

Indonesia are experiencing a remarkable
development with impressive figures. Data
from the Indonesian Chamber of Commerce

in Vietnam showed Vietnam as Indonesia’s fourth-largest

ASEAN trade partner, while Indonesia ranked second in

trade with Vietnam. According to official data from Trade

Map (ITC), the bilateral trade volume reached USD 16.7

billion in 2024, surging sharply from USD 14.1 billion in

2022 and USD 13.8 billion in 2023. The two nations’

upgrade to Comprehensive Strategic Partnership in March

2025 has created a solid foundation for the target of USD 18

billion bilateral trade turnover by 2028. General Secretary

To Lam and President Prabowo Subianto affirmed this

target in their Joint Statement in March 2025.
Vietnam - Indonesia Trade Growth

According to Trade Map data, Vietnam’s exports to
Indonesia rose from USD 4.53 billion in 2022 to USD

5.08 billion in 2023 (+12.1%), then jumped to USD
6.18 billion in 2024 (+21.7%). Export share expanded
from 1.22% to 1.53%, underscoring Indonesia’s growing
importance to Vietnam’s economy.

On the import side, purchases from Indonesia
reached USD 9.62 billion in 2022, fell to USD 8.73 billion
in 2023, and rebounded to USD 10.50 billion in 2024
(+20.2%). Vietnam remains in trade deficit, but the gap
narrowed from USD s5.09 billion to USD 3.65 billion
before widening slightly to USD 4.38 billion.

By product group, electrical machinery and
equipment (HS 8s) led exports at USD 828 million in
2024 (1.0% market share). Cereals (HS 10), mainly rice,
saw record growth of +132% per annum during 2020 -
2024, reaching USD 756 million and accounting for 14%
of Indonesia’s cereal imports.

On the import roster, mineral fuels (HS 27) dominated
with USD 2.53 billion in 2024, growing steadily at +30% per
annum and representing 9% of Vietnam’s total fuel imports.

(Tbc on page 11)
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Du 4n n6i bat nhat 1a nha may
xe dién VinFast tai Subang, Tay Java,
quy mo6 200 triéu USD, khdi cong
thang 7/2024. Du kién quy 1V/2025,
nha mdy di vao hoat dong véi cong
sudt 50.000 xe/nam, san xudt cdc
mau SUV dién VF 3, VF 5, VF 6, VF 7
phién ban tay ldi nghich phuc vu thi
truong Indonesia.

Indonesia tiang cuong
dau tu vao Viéet Nam

Tinh dén cudi 2024, theo Cuc
Pau tu nudc ngoai (B K& hoach
va Pau tu), Indonesia c6 130 duy an
tai Viet Nam véi t6ng von lay ké
669,7 trieu USD. Riéng nam 2024,
Indonesia trién khai 37 du dn véi 27,2
trieu USD, gbm 19 du an mdi, 6 du
an tang von va 12 thuang vu gop von,
mua c6 phan.

Quy mo6 dau tu chua I6n so
véi BPuc (482 du an, 2,8 ty USD)
hay Phdp (700 du an, 3,9 ty USD),
nhung Indonesia duy tri su hién dién
6n dinh. Céc tap doan nhu Ciputra da
tao ddu dn, trong dé Ciputra Hanoi
la biéu tugng hgp tic song phuong.
Vi nén tang hién tai, Indonesia con
nhiéu du dia méd rong dau tu, nhat la
sau khi quan hé hai nuéc dugc nang
lén B6i tdc Chién lugc Toan dién.

Linh
tiém nang

vuc hgp tac

An ninh luong thuc va chudi
cung ung

Trong khuon khé Déi tic Chién
lugc Toan dién (3/2025), hai nudc uu
tién hgp tac vé an ninh luong thuc
va chubi cung ung nong nghiép bén
viing. Tai Dién dan Hgp tdc An ninh
luong thuc Viét Nam - Indonesia
thang 8/2025, hai bén cam két tang
cuong hgp tic nganh cong nghiép
thuc pham.

Quyeén T6ng Lanh sy Indonesia
tai TP.HCM Adiguna Wijaya nhdn
manh: “Viét Nam va Indonesia la hai
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Xe VinFast duoc ban tai thi truong Indonesia. (VinFast electric vehicles are now available in
the Indonesian market.)

dau tau ASEAN veé dan s6 va GDP. Hai
nudc sé uu tién hgp tac néng nghiép,
phét trién chudi cung ting, tiéu chudn
Halal dé tao chudi gid tri bén viing cho
khu vuc”. Indonesia manh vé dau co,
ca phé; trong khi d6 Viét Nam c6 thé
manh vé xudt khdu gao.

Kinh t€ s6 va chuyén déi xanh

Hai bén da théng nhat md rong
hop tdc trong kinh t€ s@, kinh t€
xanh, d6i mdi séng tao, ning lugng,
xe dién, thuong mai dién tu, Al va tai
chinh s6.

Trong chuyén tham cdp Nha
nudc cia Téng Bi thu To Lam tdi
Indonesia (3/2025), hai nudc ky
théa thuan ting cudng nang luc
trong Iinh vuc ky thuat va kinh t€ so.
Thang 6/2025, Bo K& hoach Quéc gia
Indonesia (Bappenas) va Tap doan
FPT ky hop tac chuyén déi s6, dao tao
Al va cong nghé xanh, md co hoi 16n
cho doanh nghiép cong nghé Viét tai
thi trudng 270 triéu dan.

Cong nghiép cong nghé cao
va nang lugng tadi tao

Hop tdc cong nghiép cong nghé
cao, nong nghiép, thay sdn va nang
lugng téi tao dugc ddy manh. Trong
b6i cdnh chuyén d6i niang lugng toan
cau, hydro xanh va céong nghé sach
tré thanh dong luc mdi.
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Théng 9/2025, Vingroup ky
thda thuan véi chinh quyén tinh
Nam Sulawesi (Indonesia) phét trién
cac dy dn nang lugng tdi tao I6n, gom
dién mat troi, hé thong luu tra va két
ndi ludi dién. Bay la minh chuing cho
cam két ctia doanh nghiép Viét trong
viéc gép phan thuc hién muc tiéu
trung hoa carbon cua Indonesia.

Vi hai nén kinh t€ chi€ém 55%
dan s6 va 45% GDP ASEAN, Viét
Nam va Indonesia dang dung trudc
c6 hoi 16n trong hop tic chuyén déi
s6 va phat trién bén ving. Su but
phé trong dau tu cung cdc linh vuc
hgp tac da nganh - tu an ninh luong
thuc dén nang lugng sach - hua hen
tao dong luc mdi, dua quan hé song
phuadng vao giai doan hgp tac sau
rong va toan dién hon.

Trién vong dén nam 2028

Trong tam nhin dai han dén
nam 2045, hai nudc sé cung phan
ddu trd thanh cic quéc gia phat trién,
thu nhap cao thong qua tang cudng
hgp tic khoa hoc cong nghé, chuyén
d6i s6 va phat trién bén ving. Mdi
quan hé Viét Nam - Indonesia khong
chi mang lai Igi ich cho ngudi dan hai
nudc ma con gép phan quan trong
vao su phét trién va thinh vugng
chung cta ASEAN.



These figures highlight Vietnam’s clear competitive
edge in agriculture within Indonesia and open new
opportunities for Vietnam’s industrial and energy sectors.

Vietnam - Indonesia Multidimensional
Investment Cooperation

Vietnam’s outbound investment into Indonesia
surged in 2024. Data from the Indonesian Chamber of
Commerce in Vietnam currently shows 123 Vietnamese
projects in Indonesia. According to the Foreign Investment
Agency (Ministry of Planning and Investment), Indonesia
became Vietnam’s second-largest overseas investment
destination with USD 137.6 million, accounting for 20.7%
of total outbound capital - a 227-fold increase over 2023.

Of the USD 664.8 million total outbound investment
in 2024 (up 57.7% year-on-year), only Laos ranked higher
at USD 191.5 million (28.8%). This marks a notable
breakthrough, as Indonesia saw negligible Vietnamese
capital in 2023.

The standout project has been VinFast’s USD
200 million electric-vehicle plant in Subang, West Java,
launched in July 2024. The plant is slated to begin
production in Q4 2025 with a capacity of 50,000 vehicles
per year, manufacturing the right-hand-drive VF 3, VF 5,
VF 6, and VF 7 models for the Indonesian market.

Indonesia Strengthens Investment in
Vietnam

By end-2024, Indonesia had 130 projects in Vietnam
with a cumulative capital of USD 669.7 million, according
to the Foreign Investment Agency (Ministry of Planning
and Investment). In 2024 alone, it rolled out 37 projects
worth USD 27.2 million - 19 new ventures, 6 capital
increases, and 12 equity deals.

Although still modest compared with Germany
(482 projects, USD 2.8 billion) and France (700 projects,
USD 3.9 billion), Indonesia maintains a stable presence.
Enterprises like Ciputra have left their mark, with
Ciputra Hanoi symbolizing bilateral cooperation. With
this foundation, Indonesia has ample room to expand
investment, especially after bilateral ties were elevated to a
Comprehensive Strategic Partnership.

Potential Cooperation Sectors

Food Security and Supply Chain

Under the Comprehensive Strategic Partnership
(March 2025), the two countries will prioritize cooperation
in food security and sustainable agricultural supply chain.

INVESTMENT & TRADE PROMOTION CENTRE

At the Vietnam - Indonesia Food Security Cooperation
Forum in August 2025, both sides pledged to boost
cooperation in food industry sector.

Acting Consul General of Indonesia in HCMC,
Adiguna Wijaya, emphasized, “Vietnam and Indonesia are
ASEAN engines in population and GDP. We will prioritize
agricultural cooperation, develop supply chains and Halal
standards to create sustainable value chains in the region”.
Indonesia excels in palm oil and coffee, while Vietnam’s
strength lies in rice exports.

Digital economy and Green transformation

Two sides agreed to widen the cooperation in digital
economy, green economy, innovation, energy, electric
vehicles, e-commerce, Al and digital finance.

During the official state visit of General Secretary
To Lam to Indonesia (March 2025), two nations signed
the capacity-building agreement in technology and digital
economy sectors. In June 2025, the Ministry of National
Development Planning of Indonesia and FPT Group
signed a cooperation agreement on digital transformation,
Al training and green technology, opening significant
opportunities for Vietnamese tech enterprises in the
270-million-strong market.

High-tech industry and Renewable energy

The cooperation has intensified in high-tech
industry, agriculture, seafood and renewable energy. In
the global energy transformation, green hydrogen and
green technology have become new driving factors.

In September 2025, Vingroup signed an agreement
with South Sulawesi Province to develop major renewable
energy projects, including solar power, storage systems,
and grid interconnection. This is proof that Vietnamese
enterprises pledge to make a contribution to Indonesia’s
carbon neutrality target.

With 55% of ASEAN’s population and 45% of
its GDP, Vietnam and Indonesia stand at the threshold
of digital transformation and sustainable development.
Their investment breakthroughs and multidimensional
cooperation - from food security to green energy - promise
fresh momentum toward comprehensive partnership.

Outlook to 2028

Under the long-term vision to 2045, both countries
will strive to become developed, high-income nations by
enhancing cooperation in science and technology, digital
transformation, and sustainable development. The Vietnam -
Indonesia relationship not only benefits their citizens but also
plays a key role in ASEAN’s collective growth and prosperity.

INVESTMENT AND TRADE PROMOTION CENTRE OF HCMC 11
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Indonesia - Viét Nam: Tan dung mang ludi FTA
dé mé rong thi truong khu vuc va toan cau

ong bo6i canh cdc hiép
dinh thuong mai ty do nhu
ASEAN va RCEP dang dinh
hinh lai ban d6 thuong mai
toan cau, Viét Nam va Indonesia ndi
lén vai Igi thé dac biét. Vi ngudn
tai nguyén doi dao cta Indonesia va
mang lugi 18 FTA ma hai nudc dang
cung tham gia, xu hudng da dang hoa
chubi cung ting toan cau dang maé ra
cd hoi vang cho ca hai nén kinh té.

Co hoi tud mang ludi
thuong mai tu do khu vuc

Indonesia va Viét Nam dang tan
dung lgi thé tu viéc cung tham gia 8
hiép dinh thuong mai ty do chung,
tao nén mang ludi uu dai da tang
hi€m c6. Ngoai RCEP - Hiép dinh
Pai tic Kinh t€ Toan dién Khu vuc
véi 30% GDP toan cau - hai nudc
con dugc hudng lgi tu AFTA (Khu

vuc Mau dich tu do ASEAN) véi thué

quan o - 5% va 6 hiép dinh ASEAN+1
khdc véi cac d6i tac I6n nhu Trung
Qudc, Nhat Ban, Han Qudc, Australia
- New Zealand va An Po.

Lgi thé& tich lay tu nhiéu FTA
cho phép doanh nghiép lua chon uu
dai thu€ quan t6i uu cho tting san
phdm. Sau ba nim ké tu khi RCEP

VN-EAEU FTA

E.ff!’..’i ...... ﬁ /g/
-

RCEP

VN-EFTA FTA ACFTA

¢6 hiéu luc (2022), hiép dinh nay da
gop phan thuc ddy thuong mai noi
khéi ting trung binh khodng 3%,
trong khi AFTA gitp thuong mai noi
ASEAN dat 21,2% t6ng thuong mai
khu vuc nam 2024. Theo Ngan hang
phét trién Chau A (ADB), dén 2030,
cac FTA sé giup nang thu nhap thanh
vién thém 0,6% va tao ra khoang 2,8
triéu viéc lam mdi.

Trong boi cdanh Hoa Ky 4p thué

déi ting 20% lén hang hoa Viét Nam,
mang ludi FTA chung mang lai du dia
da dang hoa thj trudng xudt khau. Thay
vi phu thudc vao thi trudng My (330
triéu dan), doanh nghiép Viét Nam c6
thé hudng sang khai RCEP (2,3 ty dan)
vGi muc thu€ nhiéu mat hang giam tu
10 - 15% xudng chi con o - 5%.

Nha dau tu Indonesia tai Viéet
Nam ciing dugc hudng lgi kép: vua
ti€p can thj trudng trong nudc véi hon
101 triéu dan, viia tan dung Viét Nam
lam trung tam xudt khau sang 17 thj
truong khac trong mang lugi FTA.

Tuy nhién, bén canh uu dai
thué, cdc rao can phi thué€ quan van
la thach thuc I6n. Doanh nghiép phai
chiju chi phi ddng ké dé dap ung tieu
chudn ky thuat, kifm dinh vé sinh va
quy dinh Halal tai Indonesia. Cung
vGi do, hé thong logistics con thi€u

AHKFTA

# EFTAI

AIFTA

®

CPTPP
141 11
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dong bo, thu tuc hai quan kéo dai, ha
tang phan phdi rdi rac, khién chi phi
van chuyén chiém t6i 10 - 18% GDP
6 nhiéu nudc ASEAN. Néu khong
dugdc thdo gd, nhiing rao can nay co
thé 1am gidm dang ké hiéu qua thuc
té€ cta cac FTA, bdt chdp uu dai thué&
quan trén gidy td.

Lgi thé cho nha dau tu
Indonesia

Quy tdc tich lay RCEP ning
tam lgi thé

RCEP tao “quy tdc tich lay” cho
phép hang hoa xudt xut tit mot nudc
thanh vién dugc st dung lam nguyén
liéu & nudc khac ma khong mat uu
dai. Tuy nhién, nha dau tu Indonesia
van phai dép tng cac dieu kién nhu
ty le gid tri gia taing hodc thay d6i ma
HS. Co ché tu chung nhan xudt xu
trong RCEP clng giup doanh nghiép
gidm tha tuc hanh chinh so véi cdc
FTA truyén thong.

Loi thé€ dija ly va logistics
chién lugc

Tai Dién dan hgp tic an ninh
luong thuc Indonesia - Viét Nam
(8/2025), dai dién Sé Cong Thuong
TP.HCM nhdn manh can tang cudng
két néi logistics, dac biét la cang Cdi
Mép - Thi Vai v6i cdc cang chinh cua
Indonesia. Pai st Indonesia Denny
Abdi cing nhan dinh Viét Nam c6
thé trd thanh diém dau vao chién
lugc, via ti€p can hon 101 triéu dan
trong nudc, viia mé rong sang toan
ASEAN. Vé6i 89 cing bién thong
thudng va 10 cang dau khi, TP.HCM
sau st nhap dang khing dinh vi thé
trung tam logistics hang dau Pong
Nam A, tao Igi th€ dai han cho nha

dau tu Indonesia khai théc thi trudng
khu vuic va toan cau.

i ky két
: dang dam phan

AKFTA : hiép dinh da phuong
VKFTA : hiép dinh song phuong

moit.gov.vn | logistics.gov.vn | valoma.vn
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Indonesia - Vietnam: Leveraging the FTA Network
to Expand Regional and Global Markets

gainst the backdrop of ongoing free trade

agreement (FTA) such as ASEAN and RCEP

reshaping the global trade landscape, Vietnam

nd Indonesia are positioning as emerging

economies with unique advantages. With Indonesian natural

endowments and a network of 18 FTAs that two nations are

part of, the ongoing diversification of global supply chains is
creating value opportunities for both economies.

Opportunities from the Regional Free
Trade Network

Indonesia and Vietnam has been leveraging the 8
shared FTAs, forming an unique multi-layered network
of trade preferences. Beyond RCEP - the Regional
Comprehensive Economic Partnership accounting for
30% of the global GDP - two nations benefit from AFTA
(ASEAN Free Trade Area) with tariff rates between o - 5%
and 6 other ASEAN+1 deals with senior partners such as
China, Japan, Korea, Australia - New Zealand and India.

The cumulative benefits from multiple FTAs allow
enterprises to select the most favorable tariff preferences for
each product. After 3 years from the RCEP’s effectiveness
(2022), this agreement has made a contribution to
increase intra-ASEAN trade by around 3%, while AFTA
has raised intra-bloc trade to 21.2% of the region’s total
trade in 2024. According to Asian Development Bank,
by 2030, FTAs could lift members’ income by 0.6% and
generate roughly 2.8 million new jobs.

As the United States imposes a 20% reciprocal
tariff on Vietnamese goods, this shared FTA network
provides room for export market diversification. Instead
of depending on the US market (330 million population),
Vietnamese enterprises can switch to RCEP bloc - home to
2.3 billion consumers where tariffs on many products have
been reduced from 10 - 15% to as low as 0 - 5%.

Indonesian investors in Vietnam are gaining double
benefits: accessing the domestic market of over 101
million people, and taking advantages of Vietnam as an
export hub to other 17 markets in the FTA network.
beyond tariff
barriers are still major challenges. Enterprises have to face
considerable costs to comply with technical standards,

However, incentives, non-tariff

sanitary measures, and Halal certification requirements
in Indonesia. At the same time, the fragmented logistics
system and lengthy customs procedures, and fragmented

Peé xuat tang cuong ket néi logistics dac biet la cang Cai Mép — Thi Vai
V0i cac cany chinh ctia Indonesia. (The proposal to strengthen logistics
connectivity, especially between Cai Mep — Thi Vai Port and major
ports in Indonesia.)

distribution infrastructure have made logistics costs
accounting for 10 - 18% GDP in many ASEAN countries.
Unless these obstacles are addressed, these obstacles will
undermine the actual effectiveness of FTAs despite tariff
preferences on paper.

Advantages for Indonesian Investors

RCEP’s Cumulation Rules Enhance Regional Value

RCEP introduces a “rule of cumulation” that allows
goods originating in one member state to be used as inputs
in another without losing preferential status. However,
Indonesian investors must still meet criteria such as
value-added thresholds or changes in HS codes. The self-
certification of origin mechanism under RCEP also helps
enterprises cut administrative procedures compared with
traditional FTAs.

Geographic and Strategic Logistics Edge

At the Vietnam Food Security
Cooperation Forum (August 2025), a representative from
Ho Chi Minh City’s Department of Industry and Trade
emphasized the need to strengthen logistics connectivity -
particularly between the Cai Mep - Thi Vai port complex
and Indonesia’s key ports. Indonesian Ambassador Denny
Abdi noted that Vietnam could serve as a strategic gateway,
giving investors access to over 101 million domestic
consumers while expanding across ASEAN.

With 89 general ports and 10 oil and gas terminals,
Ho Chi Minh City - following its recent administrative
consolidation - is consolidating its position as one
of Southeast Asia’s leading logistics hubs, offering
Indonesian investors a long-term platform to tap regional

Indonesia -

and global markets.
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Van hoa va tap quan kinh doanh
tail thi truong Indonesia

1. Van héa dinh hinh
hanh vi kinh doanh

Van hodakinh doanh tailndonesia
dugc xay dung trén nén tang cdc gid
tri cong dong, trong do nai bat la hai
nguyén tic “musyawarah-mufakat”
(thdo luan dé dat dong thuan) va
“gotong royong” (hgp tdc, tuong
trg). Hai gid tri nay khuyén khich
cac bén tham gia vao qua trinh trao
d6i y kién, hudng téi su dong thuan
thay vi d6i dau. Vi vay, tién trinh ra
quyét dinh thuong kéo dai hon so
véi cdc nén van hoa coi trong téc do.
Céc lanh dao cdp cao van la ngudi cé
quyén quyét dinh cudi cung, nhung
ho chi dua ra lua chon sau khi da
ling nghe va téng hgp y kién tii nhieu
phia dé bdo dam su gdn két bén viing
trong quan hé hgp tdc.

Bén canh do, quan niém “jam
karet” (gid cao su) phan dnh tinh linh
hoat trong cdch nhin vé thoi gian.
O Indonesia, cic cudc hop hiém khi
di thing vao vdn dé ngay lap tic ma
thuong bat dau bang nhiing cudc tro
chuyén xa giao d€ tao dung su tin
cdy. Trong giao ti€p, tinh ton ti trat
ty cang dudc coi trong, thé hién ro
qua viéc xung ho bing danh xung

“Bapak” hodc “lIbu” trudc tén riéng,
nhu mot hinh thuc thé hién sy ton
trong va thién chi.

2. Phong cach dam phan:
Gidn tiép va dua trén quan hé

Trong dam phan kinh doanh,
ngudi Indonesia c6 xu hudng su
dung 16i n6i gidn ti€p va uyén chuyén
dé€ tranh lam mat thé dién dé6i tac.
Viéc ép budc mot cau trd loi dut
khodt thudng phéan tic dung, bdi ho
thuong dung nhtng cau nhu “saya
pikir dulu” (t6i sé suy nghi thém)
hodac “nanti kita bicarakan” (chung ta
sé ban sau) nhdm c6 thém thoi gian
can nhic va tham van noi bo. Qua
trinh dam phdn vi vay thuong dugc
chia thanh nhiéu vong, khong chi
trén ban thuong lugng ma con thong
qua cic bua an hay chuyén tham co
sG san xudt, theo nguyén tic “quan
hé trudc, dieu khoan sau”.

Trong hoat dong trao déi, viec
st dung danh thié€p in song ngti la can
thiét, va khi trao nén dung tay phai
hodc ca hai tay, dong thai danh vai
giay doc trudc khi cdt di dé thé hien
sy tran trong. Ton gido ciing la yéu t6
khong thé thi€u trong quan hé kinh

Tang qua la mot trony nhiing nét van hoa doc dao ciia nyuoi Indonesia. (Giff-giving is one of the
unigue cultural traditions of the Indonesian people.)
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doanh. Do phan I6n dan s6 Indonesia
theo dao Hoi, can tranh t6 chuc hop
vao gid cau nguyén ngay thu Sdu, luu
y diéu chinh lich lam viéc trong thang
Ramadan va, néu c6 thé, tham gia
buia iftar (btia an sau khi mat trgi lan),
von dugc coi 1a hanh dong lich su va
1a co hoi t6t dé cing c6 quan he.

3. Xay dung két néi va
mang lugi

Trong moi trudng kinh doanh
Indonesia, m&i quan hé cd nhan
(relasi) thudng quan trong hon cac
dieu khoan hgp dong bang van ban.
Niém tin va uy tin cd nhan dugc xem
la nén tang cua hgp tac lau dai. Céc
t6 chiic nhu KADIN (Phong Thuong
mai va Cong nghiép Indonesia) va
HIPMI (Hiép hoi Doanh nhan tré)
dong vai tro la canh cta két néi quan
trong. Doanh nghiép nudc ngoai néu
tich cuc tham gia hoi chg, dién dan
va su kién do céc t6 chuc nay t6 chic
sé dé dang ti€p can doanh nghiép ban
dia cting nhu co quan quan ly.

Trong baGi s6 hoa,
WhatsApp va cdc nén tang di dong
tré thanh kénh giao ti€p chinh.
Doanh nghiép can xay dung co ché
phdn hoi nhanh va duy tri lién lac

canh

thudng xuyén thong qua cdc nhém
chat dy an dé thé hién su chuyén
nghiép. Ngoai ra, su hd trg tu cdc
phong thuong mai nudc ngoai va co
quan xuc ti€n thuong mai tai Jakarta
c6 y nghia quan trong, gitip cung cdp
dich vu tu van, danh ba daéi tac va cac
két ndi tin cay. Dac biét, phuong thuic
gidi thiéu dm (warm introduction)
dugc danh gia la hiéu qua hon nhiéu
so vdi viéc gui email lanh (cold email)
truc tiép.



INVESTMENT & TRADE PROMOTION CENTRE

Cdc n¢i dung “Van hoa va tip qudn kinh doanh tai thij
truong Indonesia” trong nhiing trang nay dugc tham khdo va trich
tit &n phdm “Thj truong Indonesia” do ITPC viia xudt ban. Mdoi
ban vao trang web http://itpc.hochiminhcity.gov.vn dé€ tdi &n phdm
nay cung nhiéu tai liéu thu vj va bé ich khdc.

. -
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THANH PHO HO CHI/MINH :

4. L0 trinh tiép can doanh
nghiép Indonesia

D€ tham nhap thi truong
Indonesia, doanh nghiép nudc ngoai
c6 thé lua chon nhiéu hinh thuc tuy
muc tiéu. Néu uu tién téc do, hgp
tac véi dai ly hodac nha phan phéi ban
dia la phuong én kha thi. Truong hgp
mong mudn kiém sodt cao va phét
trién dai han, thanh lap cong ty c6
von nudc ngoai (PT PMA) la lua chon
phu hgp. Néu chi tap trung xuc tién
thuong mai va nghién ctu thi trudng,

van phong dai dién (KPPA) la phuong
dn an toan.

Khung phdp ly dau tu hién
nay dugc dieu chinh bdéi Positive
Investment List (Perpres 10/2021, stia
d6i béi 49/2021), trong d6 cho phép
doanh nghiép nudc ngoai sé hiu
100% vOn trong nhiéu linh vuc nhu
logistics, vién thong, ning lugng. Dé
van hanh, doanh nghiép phdi dang
ky trén hé thong OSS-RBA, nhan ma
NIB, xdc dinh nganh nghé KBLI, xin
gidy phép tuy muc rdi ro va thuc hién
nghia vu hau kiém.
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Vé hgp dong, Luat Ngon ngu
2009 quy dinh moi hgp dong vdi
doi tac Indonesia phdi c6 ban tiéng
Indonesia, néu khong c6 thé bj tuyén
vo hiéu. Do dé, hgp dong song ngi
(Indonesia - Anh hoac Viét) cung diéu
khodn rd rang vé ngon ngi uu tién
12 lua chon an toan. V&i san pham
thuoc dién Halal, doanh nghiép nén
sdm xin chuing nhan tu BPJPH trudc
han 17/10/2026. Ngoai khu vuc tu
nhan, cé hoi con dén tu viéc tham
gia mua sdm cong qua e-Katalog va
e-procurement LPSE, véi digu kién
ddp ung yéu cau ky thuat va noi dia
hoa. DBong thdi, can chu y dén quy
dinh vé gratifikasi (qua biéu), theo
d6 doanh nghiép phai bdo cdo qua
tang cho Uy ban Chéng Tham nhiing
(KPK) trong vong 30 ngay.

5. Khuyén nghi thuc hanh

D€ hoat dong kinh doanh hiéu
qua tai Indonesia, doanh nghiép can
chudn bij toan dién. Trudc cac cudc
hop, nén gui agenda song ngi, Xxac
dinh 1o vai tro ngudi tham du va
danh thaoi gian dau cho trao d6i than
mat. Khi thdo luan, trdnh phé binh
truc dién va st dung ngon ngi mém
déo nhu “chung toi dé xudt...” hay
“chung ta co thé thu giai doan 1...”.
Mot chién lugc an toan 1a trién khai
cac du an nhd theo dang pilot trudc
khi mé rong.

Bén canh dé, can duy tri lién
lac déu dan qua WhatsApp, phan hoi
nhanh choéng va chi dong mai doi
tac tham gia hoi chg, su kién chuyén
nganh. V& phdp ly, doanh nghiép nén
ra soat nganh nghé duya trén Positive
Investment List, chudn bi hd so trén
OSSERBA, ky hgp dong song ngti va
lén ké hoach chung nhan Halal kip
thai. Khi ph6i hgp hai hoa nhing yéu
t6 nay, doanh nghiép khong chi ddp
ung dugc yéu cau phdp ly ma con
khing dinh hinh dnh chuyén nghiép,
caing c6 su hién dién bén viing tai thi
trudng Indonesia.
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Business Culture and Practices
IN the Indonesian Market

1. Culture shapes business behavior

Business culture in Indonesia is built upon
community values, with two key principles standing out:
musyawarah-mufakat (deliberation to reach consensus)
and gotong royong (mutual cooperation and support).
These values encourage parties to engage in consultation
and aim for consensus rather than confrontation. As a
result, decision-making processes usually take longer
compared to cultures that prioritize speed. Senior leaders
still retain the final decision-making authority, but they
typically act only after listening to and consolidating
diverse opinions, ensuring sustainable cohesion in
partnerships. In addition, the concept of jam karet
(“rubber time”) reflects a flexible perception of time.
Meetings in Indonesia rarely start with direct business
discussions but often begin with small talk to build
trust. Hierarchy is also emphasized in communication,
expressed through respectful address using Bapak (Mr.)
or Ibu (Ms./Madam) before one’s first name, as a sign of
courtesy and goodwill.

and

2. Negotiation Indirect

relationship-oriented

style:

In business negotiations, Indonesians tend to use
indirect and tactful communication to avoid causing the
counterpart to lose face. Pressing for a firm answer can
backfire, as they often respond with phrases like saya
pikir dulu (“1 will think it over”) or nanti kita bicarakan
(“we will discuss it later”), signaling the need for more
time to deliberate and consult internally. Negotiations
are therefore usually conducted over multiple rounds,
not only at the bargaining table but also through meals
or site visits, following the principle of “relationship first,
terms later.”

In exchanges, using bilingual business cards is
important. Cards should be presented with the right hand
or both hands, and it is customary to spend a few seconds
reading them before putting them away as a sign of respect.
Religion is also inseparable from business relations. Since
the majority of Indonesians are Muslim, companies should
avoid scheduling meetings during Friday prayers, adjust
working hours during Ramadan, and, if possible, attend
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The contents on “Business Culture and
Practices in the Indonesian Market” featured in
these pages are referenced and adapted from the
publication “The Indonesian Market” recently
released by ITPC. You are invited to visit our website
at http://itpc.hochiminhcity.gov.vn to download
this publication and explore many other informative
and useful materials.

iftar (the post-sunset meal), which is considered polite and
a valuable opportunity to strengthen ties.

3. Building connections and networks

In Indonesia’s business environment, personal
relationships (relasi) often matter more than written
contract terms. Trust and personal reputation are regarded
as the foundation of long-term cooperation. Organizations
such as KADIN (Indonesian Chamber of Commerce and
Industry) and HIPMI (Indonesian Young Entrepreneurs
Association) serve as vital gateways for networking. Foreign
companies that actively participate in trade fairs, forums,
and events hosted by these organizations can gain easier
access to local businesses and regulators.

In the digital context, WhatsApp and mobile
platforms have become the primary communication
channels. Companies should establish quick-response
mechanisms and maintain regular contact via project
chat groups to demonstrate professionalism. Moreover,
support from foreign chambers of commerce and trade
promotion agencies in Jakarta is highly valuable, as they
provide consulting services, partner directories, and
reliable connections. Particularly, warm introductions are
far more effective than sending cold emails directly.

4. Roadmap  for
Indonesian businesses

approaching

Foreign companies seeking to enter the Indonesian
market can choose different modes depending on their
goals. If speed is a priority, working with local agents
or distributors is a feasible option. For those aiming
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for higher control and long-term growth, establishing
a foreign investment company (PT PMA) is more
appropriate. If the focus is mainly on trade promotion
and market research, setting up a representative office
(KPPA) is a safe choice.

The current investment framework is governed by the
Positive Investment List (Perpres 10/2021, amended by
49/2021), which allows 100% foreign ownership in many
sectors such as logistics, telecommunications, and energy.
To operate, businesses must register on the OSS-RBA
system, obtain an NIB (Business ldentification Number),
identify their KBLI (business classification code), apply for
the relevant licenses based on risk levels, and comply with
post-licensing obligations.

Regarding contracts, the 2009 Language Law requires
that all agreements with Indonesian partners include a
version in Indonesian; otherwise, they may be declared
void. Thus, bilingual contracts (Indonesian - English or
Indonesian - Vietnamese) with a clear priority language
clause are the safest option. For products subject to Halal
requirements, companies should obtain certification from
BPJPH well before the October 17, 2026 deadline. Beyond
the private sector, opportunities also arise from public
procurement through e-Katalog and LPSE e-procurement,
provided technical and localization requirements are met.
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At the same time, companies must observe regulations on
gratifikasi (gifts), under which any corporate gifts must
be reported to the Corruption Eradication Commission
(KPK) within 30 days.

5. Practical recommendations

To operate effectively in Indonesia, businesses should
prepare comprehensively. Before meetings, it is advisable
to send a bilingual agenda, clearly define participants’
roles, and allow time at the beginning for informal
conversation. During discussions, avoid direct criticism
and use soft phrasing such as “we propose...” or “we could
try phase 1...” A safe strategy is to start with small pilot
projects before scaling up. Additionally, companies should
maintain consistent contact via WhatsApp, respond
promptly, and proactively invite partners to trade fairs
and industry events. From a legal standpoint, businesses
should review their sectors against the Positive Investment
List, prepare documentation on the OSS-RBA system, sign
bilingual contracts, and plan Halal certification in a timely
manner. By aligning these elements, companies not only
meet legal requirements but also project a professional
image and strengthen their long-term presence in the
Indonesian market.

INVESTMENT AND TRADE PROMOTION CENTRE OF HCMC 17
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(Tiép theo trang 9)

10 trieu USD/ha; dong thoi phdn ddu gidi ngan 70% t6ng
von dau tu dang ky theo tién do. Ban quan ly cho biét ho sé
tap trung thu hut bén nganh cong nghiép chu luc, uu tién
phét trién cdc phan khuc ¢6 ham lugng cong nghé cao, gid
tri gia tang 16n va than thién moi trudng; cung luc khuyén
khich cic nganh co tinh chién lugc nhu dién tu - ban dan,
tri tué nhan tao, may hoc, dit lieu 16n, chubi khéi, cong
nghé sinh hoc, vat liéu mdi va cong nghiép moi trudng.

Hudng t6i mo hinh phét trién bén ving, TP.HCM
dang thi diém chuyén déi mo hinh hoat dong tai mot
s6 khu ché€ xudt, khu cong nghiép; khuyén khich doanh
nghiép tham gia chudi cong sinh, ti€n t6i kinh t€ tuan
hoan va tng dung cong nghé mdéi dé nang cao gid tri gia
tang cho nha dau tu.

Khang dinh vi thé dau tu

Téng hop céc yéu t6 vé quy mo thi trudng, nguon
nhan luc, ha tang két néi va khuon khé chinh séch,
TP.HCM ti€p tuc khdng dinh vi thé 1a diém dén dau tu
hdp dan trong khu vuc. Nhting dinh hudng va muc tiéu cu
thé cta thanh phd vé phat trién khu ché xudt - khu cong
nghiép cung cac chinh sach uu tién cho nganh cong nghé
cao la cd sé dé cac nha dau tu qudc t€ can nhic, tim hiéu
sau hon cédc co hoi hgp tac tai nhigu phan khuc chién lugc.
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(continued from page 9)

NQ/TW (dated April 30, 2025), and Resolution No. 68-
NQ/TW (dated May 4, 2025).

With these frameworks in place, the city is moving
to attract more investment in knowledge-intensive and
high-tech industries such as smart manufacturing, artificial
intelligence, semiconductors, biotechnology, smart urban
development, and green, sustainable solutions.

Export Processing and Industrial
Zones: Planning, Targets, and Sustainable
Development Orientation

At the same event, Mr. Tran Viet Ha, Deputy Head
of HCMC Exporting Processing and Industrial Zones
Authority (HEPZA), said that following the recent merger,
the city now has 66 export processing and industrial
zones covering more than 27,000 hectares. Under the
development plan with a vision toward 2050, Ho Chi Minh
City aims to expand to 105 zones with a total planned
area of over 49,000 hectares, reinforcing its position as the
country’s leading industrial hub.

For the 2025-2030 period, the city’s export
processing and industrial zones target USD 20 - 21 billion
in investment, with an average investment density of USD
8 - 10 million per hectare, and aims to disburse 70% of
total registered capital as scheduled. The management
board said it will focus on attracting investment in four
key industries, prioritizing high-tech, high value-added,
and environmentally friendly segments. Strategic sectors
include electronics-semiconductors, artificial intelligence,
machine learning, big data, blockchain, biotechnology,
new materials, and environmental industries.

Moving toward a sustainable development model,
Ho Chi Minh City is piloting the transformation of several
export processing and industrial zones, encouraging
enterprises to participate in industrial symbiosis networks,
promote the circular economy, and apply new technologies
to enhance value for investors.

Affirming Investment Position

By combining its market scale, human resources,
connectivity infrastructure, and policy framework, Ho Chi
Minh City continues to assert its position as an attractive
investment destination in the region. The city’s concrete
strategies for developing export processing and industrial
zones, along with priority policies for high-tech sectors,
provide a solid foundation for international investors to
explore deeper cooperation opportunities across multiple
strategic segments.
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Your Next Business Destination
92 - 96 Nguyen Hue St., Sai Gon Ward,
Ho Chi Minh City

Comprehensive Support for
Business Promotion:

» Q&A sessions under
the “HCMC Business -
Government Dialogue”;

> Market  consulting
services;

» Product showcasing
and organization of trade
and investment promotion
events;

A spacious venue
of nearly 1,000 square
meters; state-of-the-
art audiovisual facilities;
a team of experienced
and committed business
promotion professionals.

Address: 92 - 96 Nguyen Hue Street, HCMC

Phone: (028) 3822 2982

Website: www.itpc.hochiminhcity.gov.vn
vexa.vn

If your business needs promotion support, contact ITPC today!



